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ThinkWithGoogle.com: ‘What travel marketers need to
know to navigate the path forward’
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Navigating the path forward

®
Know when to reopen and what Understand key trends to balance
the travel new normallooks like public safety and economic impact
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Google Covid-19 Community Mobility Reports - See how
your community is moving around differently due to COVID-

B Bos Bl e =
L = S @ B

-45%

-16%

www.google.com/covid19/mobility/
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Google Covid-19 Community Mobility Report - Chandigarh
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Ourworldindata.org - Google Covid-19
Community Mobility trendline for India

How did the number of visitors change since the beginning of the pandemic?, Owt;ﬁ-r“’
India Al

This data shows how community movement in specific locations has changed relative to the period before the pandemic

— Change country
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TRAVEL TREND #1

People are travelling to different places

38%

U.K. respondents said they Said they expected to
now expected to take a take a staycation in their
domestic holiday local area

Sources: Think with Google, “What travel marketers need to know to navigate the path forward”, August2020

Think with Google



Businesses are adapting to these new
consumer behaviors
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Airbnb pivots its business to focus on longer-term stays Hyatt offershotel rooms as office space



Lockdown: Boris Johnson unveils
plan to end England restrictions by
21 June

u PSS

A oew four-atop plan to easwe England’s lockdown could see all legal limits on
sockal contact Ufted by 21 June, i strict condtions are mat

Holiday bookings surge after UK unveils plans
for lockdown easing

Stocks buoyed as Brits rush to snap up getaways from private jets to package holidays
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Travel companies from hotels to airlines have enjoyed a surge in bookings after
the UK government announced a plan for lockdown easing. despite a lack of

certainty over the resumption of international travel.


https://www.ft.com/content/055ba761-3610-4d61-97a3-4a3719af066d
https://www.bbc.co.uk/news/uk-56158405
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The UK Economy and COVID-19 Coronavirus Search Trends

How hag the Coronavirus pandemic affected searches around the The UK is among the countries hit hardest by COVID-19. This is how
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Google Trends: Top related searches for ‘flights’ in the UK

Top Searches

Rising Searches

Related queries Top O <L Related queries Rising + * < <
1 ukflights [ —— 1 flights from uk banned
2 cheap flights || 2 countries banning uk flights
3 flights from uk il 3 countries banning flights from uk
4 flights to london [r— 4  which countries have banned uk flights
i
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5 spain ban uk flights




Google Trends: Top and rising searches for ‘flights’ in
India

Top Searches

Related queries

Top
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uk flights from india news

flights from india to uk news

cheapest flights booking

uk flights update

flights from chandigarh to goa




TRAVEL TREND #2

People are travelling by different means

Searches for ‘cheap flights’, Searches for the term
‘train tickets’, and ‘cruise ‘car hire near me’
holiday' significantly down being at their highest

year over year levelin over 15 years

Sources: Think with Google, “What travel marketers need to know to navigate the path forward”, August2020
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Google Trends: UK Train, Flights, Car Hire evolution

@ train tickets . @® cheap flights . car hire

Search term

+ Add comparison
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TRAVEL TREND #3
People are shifting travel expectations

L S
U.K.searches 5 O O O/O

for the term
‘holiday refund’ are
also at their highest
level in 15 years

Increase in searches
related to “virtual
tours” year over year

Source: Think with Google, “What travel marketers need to know to navigate the path forward”, August2020
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Google Surveys

Real people.
Real answers.

-~ +

Google Surveys give you a quick, cost-effective way to get

aluable insights into the minds of your target audience
Gather the insights that you need to make smarter, faster

business decisions — in a fraction of the time that it takes for

traditional market research

Get started



Brands like Delta and Royal Caribbean are responding to
shifting travel expectations

Coronavirus Travel Updates
CRUISE WITH CONFIDENCE

W sy 2 cancel, mushe chamges or rebook anliee

Making howe (haveges saseer

Sent ansurnd your oCredits are sale even 23 we wark (o procens updates

Airlines, cruises and hotels are updating their websites and policies to reflect changes
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Destinations and brands are responding
with new digital experiences

Virtual Tours Virtual Experiences

Visit,
from home.
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Tourism boards are offering digital tours to

Brands like Airbnb partner with their hosts
‘leave home without actually leaving the couch’.

to invite viewers into their homes and
share experiences from around the world



Businesses meeting their customers’ changing needs

Boutique hotels in Copenhagen now have The Westin Houston Medical Center is the first
the world's first self-cleaning rooms and only hotel to use robots to combat germs
by zapping them with UV rays.
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What steps travel marketers can take now
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Takeaction

Track leading
indicators
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Accelerate digital

transformation
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Thank you [m5%)

If you've enjoyed what I've covered today and would love to

get more insights like these straight to your inbox — sign up to

our

Think with Google newsletter. ]

Get yours: g.co/think/newsletteruk

https://www.thinkwithgoogle.com/intl/en-gb/tools
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